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Meaning

‘AHOY’ a call used to greet someone or draw attention to something
from a distance. It was also suggested by Alexander Graham Bell that
‘ahoy-hoy’ be adopted as the standard greeting when answering

a telephone, before ‘hello’.

As the term was traditionally associated with being nautical, the
AHOY brand is a graphical exploration of Nautical flags used for
two ships to signal to each other or for a ship to signal to shore.

The AHOY ethos embraces technology, innovation and ease of use.
The bold but almost primary colour palette gives the identity a friendly
and accessible feel and the graphic representation of the flags also
illustrates the brand’s values of tradition and history.
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The logo

The logo should be, where possible,
used in it's block format.

A minium ‘A’ width of clear space
should surround the identity to
ensure maximum impact.

The block never appear
any smaller than 10mm.
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Alternative N A
formats
Arabic and Dual lingo versions
of the logos are availabe to ;:;}; :ﬁ:;\{;
use where applicable.
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Ideally the dual lingo logo should width i
only be used in large format print
eg. signage or digitally as an
opening slide for presentations.
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The minimum size of the framed

dual langauge marque should
not appear any smaller than

15mm wide and the same clear AHOY AHOY

space rules apply.



Fonts

The headline font and basis for
the logo brand is Simpel. This font
should be used for headings and
titles.

Supporting font and body copy is
the Futura BT suite. The light version
should be used for the main body
copy. Sub headings and reversed

text should be in the Medium weight.

Simpel Medium

The quick brown fox jumped
over the lazy dog.

THE QUICK BROWN FOX JUMPED
OVER THE LAZY DOG.
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Futura BT Light

The quick brown fox jumped over the lazy dog.
THE QUICK BROWN FOX JUMPED OVER THE LAZY DOG.

Futura BT Medium

The quick brown fox jumped over the lazy dog.
THE QUICK BROWN FOX JUMPED OVER THE LAZY DOG.
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Fonts Cocon Next Arabic

The Arabic font used on stationery
and presentations should be

Cocon Next Arabic. (ﬂg'al
Jliagei guiy pnAdj giasn dla
Subheadings should appear in -
blue and 25% bigger point size
ihan e body fext which shoule @) .aapdii olaanll §lla; whiio Gla Giaa
e in AcCK.
Jjladiwl @) . gujlaul
Jolipll wjlsall éale Ul ponill 1) &0 19
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Colours
The AHOY colour palette is bright, CMYK CMYK CMYK CMYK
simple and appears friendly and
100 90 35 25 805000 10100 1000 035850
approachable.
The brand should elways appear Pantone Pantone Pantone Pantone

in full colour but a single colour

version can be used in special PMS 534 PMS 660 PMS 485 PMS 143

circumstances.

RGB RGB RGB RGB
34 45 89 57 115 185 213 19 23 249 178 51
Hex Hex Hex Hex

#222d59 #3973b9 #d51318 #19b233
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App Icon

The icon is derived from the ‘A’ in
the English version of the logo.

As well as referencing the nautical
flags the icon all suggests direction
in the shape of the arrow or it could
also be interpreted as a cursor.
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Stationery 52
Adel Samer
Co-founder pouw Jale
Director of Administration Juwdo clpb
1 1 Company Secre aulall Gosiil ssal waal
The stationery suite has been s et
designed to be cl t colourful " o
+971 55 887 4215 +971 55 887 4215 .m
es I g n e O e C eO n ye Co O U r U . ;" a. sum:v@?heahoyupp com a.samer@theahoyapp.com .e
+971 4 876 9396 +971 4 876 9396
1201 HDS Business Center Tower i i ol 1> G ap 1201
Cluster M | Jumeriah Lakes Towers 1403 Gl alnl | M gano
Dubai | United Arab Emirates Baaiall dusll Chloll | gus
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The business cards are
double-sided with the English
and Arabic mirroring each other.
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Logo usage

When overlaying the brand on
photography always ensure a strong
contrast between the image and

the logo.

On a dark background used the
white framed version of the logo.
Never use the marque on an image
without the frame.
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Logo usage

The background to the marque
should not be altered and the
white version should always used
with it's frame.

The English/Arabic logo should only
be used on a white background
unless it is used with the frame.

The logo should never be used
as a transpancy or tint, rotated or
used as part of repeat pattern.
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